How Should We Promote on 1=\, ¥4

Is there a way to promote our game to the target audience with a limited budget?
Compared to the mobile market, it’ s difficult to expect strong performance, so what should we do?
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Promotion for Steam games begins by continuously exposing key game information within the community ecosystem,
building interest through accumulated content, and transforming it into meaningful momentum that captures your target audience’s attention.
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We understand Steam’s ecosystem and can identify key issues,
circulating information through various channels aligned with every user's journey.

Streaming platform Official Community
(YOUTUBE , CHZZK .)) (NAVER, KAKAO .))

Social Networks Steam Community
(META. X .) (DCINSIDE, CAFE .))
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We identify key issue points through in-depth game analysis
and establish communication strategies to deliver them effectively within the Steam ecosystem.

We analyze competitor games and
discover key community channels.

v

~Strategy
Development

A

We plan issue-based content and

We identify the game's strengths and
execute promotional strategies.

analyze the target audience's
preferences.
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We craft content tailored to the game's current status and plan engagement-driven
events that attract and activate our target audience.

Steam Cafe(SMC) Partnership
Purchase Verification
Achievement Completion
Update Sharing
Creator Recruitment

e

Discount Event

&

Steam Cafe(SMC) Partnership
Wishlist Registration
Join Discord
Follow Official SNS Channels
Launch Sharing

&

Steam Cafe(SMC) Partnership
Purchase Verification
Discount Sharing
Content Participation Verification
Creator Recruitment
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We design content that enhances participation rates by aligning game launches and updates with seasonal trends and timely topics.
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We plan and produce design assets that effectively communicate with the game’s target audience.

We develop design concepts that
align with the content.

Content
Composition

mw

'D”ésign
Production

A

We structure content based on the
purpose and use of the asset.

A

We produce images and videos that
align with the design concept.
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We create concept-driven design assets by utilizing game resources.

REFERENCE STEAM GAME
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We produce issue-driven content that delivers key information
and execute operational strategies to ensure exposure within target communities.

Gleam Event Management
Launch Event Planning
Update Event Planning

Discount Event Planning

Creator
Management

Community
Management

- Event
Programs

A A

Steam Cafe (SMC) Partnership
Official Community Management
Viral Campaign Execution
Press Release Distribution

Recruiting Creators
Game Review VOD Production
YouTube Video Advertising
Steam Event Promotion



Content Planning

We operate across the Steam community ecosystem to ensure diverse exposure that captures the interest of our target audience.

REFERENCE STEAM GAME
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HIDDEN MONSTER will partner with you.



HIDDEN MONSTER WORK FLOW

plh | \ Sfrafegy ~ Contract Project
A / Proposall Agreement Execution

Information Delivery

CLIENT Seniinbisied Proposal Fintz e Seop ot e
Request for Proposal (RFP) ReV|ew Peinssiin 3
Game & Related Materials Community Setup
Metadata Production
Contract Event Planning
Agreemenf Press Relecse
& Creator Recruitment
Assignment of Steam Community Viral
Manager Steam Cafe Partnerships
Information Analysis
HIDDEN - , Proposdl Apply Final
get Allocation
MONSTER Partnership Scope Review Su bmission Feedback

Game Analysis & Research

¥ Depending on the campaign budget and the scope of the partnership (including duration and assigned personnel), some processes may be added or omitted.
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Steam Game Promotion Program

e

Z

STANDARD | PREMIUM

Game Studios that aim to build Game studios that seek active
marketing support to establish
themselves and build awareness in
the Steam market.

] Game Studios launching on
4 Steam for the first time or

HIDDEN MONSTER seeking minimal-cost marketing

support

a basic community and expand
through viral channels.

Composition Composition

Package Types & Composition -t -
v~ Steam Cafe(SMC) v’ Steam Cafe(SMC)
- Medium Banner (2 Weeks) - Large Banner 2 Weeks
- Steam Cafe(SMC) Gleam Event - Steam Cafe(SMC) Gleam Event
- External Landing - External Landing
-Post Footer Banner - Post Footer Banner
-DMto All Members -DMto All Members
v’ Blog Viral Posts 10 cases v’ Blog Viral Posts 20 cases
v~ Community Viral Posts 50 cases v’ Community Viral Posts 100 cases
v~ Creator Recruitment up to 10 creators v Creator Recruitment more than
v~ Plan/Produce 2 Image 10 creators
production and editing v Plan/Produce 5 Image
v~ PressRelease production and editing
v’ PressRelease
v’ Community
Management & Operations
v’ Steam Page Management Support

Steam Cafe(SMC)
) - Small Banner 2 Weeks
& - Steam Cafe(SMC) General Event
’ Blog Viral Posts 5 cases

Community Viral Posts 20 cases
Creator Recruitment up to 5 creators
’ Plan/Produce 1Image

production and editing

SteamCafe(SMC): Link Click

% For inquiries regarding
operational support,

please contact us separately. (©=5B Negotiated Separately

% All prices are exclusive of VAT.



https://cafe.naver.com/leftdead

Steam Game Promotion Program

Steam Cafe(SMC)

)

HIDDEN MONSTER

Image Planning & Production

% Image production support is
contingent upon the provision of
required creative assets.
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Steam Cafe(SMC)

—

Ung ' 1- K

(000X000px).

X% Sl

Banner Name
Large Steam Banner | Steam Cafe
Medium Steam Banner Steam Cafe

Small Steam Banner Steam Cafe

Board Footer Banner

Steam Cafe
Webzine
Gleam/Steam Cafe

Press Release
Event

Miscellaneous Miscellaneous

Events
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Press Release

-

PREMIUM IMAGE PRODUCTION SUPPORT
STANDARD IMAGE PRODUCTION SUPPORT
BASIC IMAGE PRODUCTION SUPPORT

PREMIUM / STANDARD IMAGE PRODUCTION SUPPORT
PREMIUM / STANDARD IMAGE PRODUCTION SUPPORT
PREMIUM / STANDARD IMAGE PRODUCTION SUPPORT
PREMIUM / STANDARD IMAGE PRODUCTION SUPPORT




Steam Game Promotion Program

)

HIDDEN MONSTER

Execution Examples

Hidden Monster Porfortlio: Link Click

% For detailed project portfolios,
please visit the HIDDEN MONSTER
official website.

4 ONCE

HUMAN
X112 €l Once Human!


https://www.hmon.co.kr/ko/work

Our Partners’' Success is Our Success.

Stop worrying alone!
HIDDEN MONSTER unvells the hidden potential in our partners’ challenges.

THANK YOU!

| Hidden Monster Co., Itd |

4th Floor, Building B, Unit 403, 404, Halla One&One Tower, 101 Gasan Digital 2-ro, Geumcheon-gu, Seoul
Main Contact Number : 02-2106-5660 Email : biz@hmon.co.kr
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