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Marketing Portfolio
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BRAND MARKETING

ONLINE ADS - NAVER




NAVER
Brand
Search

Advertising product that
exposes brand-related
content such as images,
text, and videos

at the top of integrated
search results when brand
keywords are searched on
Naver.
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NAVER
Special DA

Advertising product
displayed in the most
prominent position on Naver
Mobile's main search home
page

Enables high ad exposure
and branding effectiveness
in a short period of time

Ark Order

Yashin
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NAVER
Time Board

Ad fixed at the top area of
Naver PC's main page

Products with high
conversion rates at
selected time slots for
maximum impact
advertising
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ONLINE ADS - NAVER

Jujutsu Kaisen Phantom Parade Artery Gear: Fusion Keroro M
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banner images at the
bottom of story ending
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cuts for all serialized

works across PC and Ark Order

Renaissance Fighters Villain Master : DEAD OR ALIVE
mobile platforms




ONLINE ADS - NAVER

Jujutsu Kaisen Phantom Parade Artery Gear: Fusion

>

Yashin
Branding
Advertisement placement
on Naver Mobile's news,
entertainment, and sports
topic boards for maximum
exposure
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BRAND MARKETING

ONLINE ADS - KAKAO



KAKAO
GAMES

Advance
Reservation

Advertisement package
for pre-registration of
games operated on
KakaoTalk's gaming
platform

Users can easily pre-
register without any
additional steps, while
allowing for various
events integrated with a
range of prizes
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ONLINE ADS - KAKAO

Jujutsu Kaisen Phantom Parade Artery Gear: Fusion

K.AKAO 7 Yashin
Bizboard

U o 5 S8 7k 2§29 0|0
o WS A ® oot 1\ A Riglerd! BB E URAFAR! R sttt ', 2§29 0l0p7]

Advertising package for
placement in the top area
of the KakaoTalk mobile
application

Keroro M

Expect high conversion : :

o Renaissance Fighters Keroro M HERO KING
rates through customized
targeted advertising
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BRAND MARKETING

ONLINE ADS - 3RD COMMUNITY



ONLINE ADS - 3RD COMMUNITY

Jujutsu Kaisen Phantom Parade
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Ruliweb

With the highest core gamer
traffic in Korea's largest
gaming community

% Traffic - 50 million / month

Jujutsu Kaisen Phantom Parade
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ONLINE ADS - 3RD COMMUNITY

Jujutsu Kaisen Phantom Parade Artery Gear: Fusion Figure Fantasy
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Korea's largest comprehensive
community leading the
internet culture of Korea

% Traffic - 200 million / month
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ONLINE ADS - 3RD COMMUNITY

Jujutsu Kaisen Phantom Parade
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Korea's largest comprehensive
community leading the
internet culture of Korea
% Traffic - 200 million / month
Artery Gear: Fusion Figure Fantasy
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ONLINE ADS - 3RD COMMUNITY
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ONLINE ADS - 3RD COMMUNITY

Ark Order
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Korea's largest game
webzine and community

% Traffic - 40 million /
month
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PERFORMANCE MARKETING



Google UA
Internal

Here is the English
translation of the text in
the image: "Analyze
mobile games to
efficiently plan and create
advertising materials

Main Activities: Measure
advertising performance
and optimize campaigns
through regular data
analysis.

Provide customized ads to
various groups and
achieve high ROI

PERFORMANCE MARKETING - GOOGLE UA
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PERFORMANCE MARKETING - GOOGLE UA

SOUL IDLE : TWO SIDES OF GIRLS Slime World
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Slime World

This is a marketing
strategy that conducts
efficient campaigns by
continuously analyzing
data to create and
manage optimal
advertising materials e ' . ‘ &<
tailored togpreferences by eSS Jﬁﬂﬁﬂt'ﬂ@RP(’
country 31 R G

We provide customized
advertisements that
consider national
preferences and cultural
differences by separately
managing materials in
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META Ads

Advertising campaigns on
Meta platforms, including
Facebook and Instagram

Main Activities:Create
image and video materials
based on the game's USP.

|dentify user-preferred
content through testing,

share this with developers,

and reflect it in the
advertising campaign
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KOL PROMOTION



KOL PROMOTION

Final Gear
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Subscribers
393K

Produce live broadcasts
and YouTube videos on
game reviews and —
analysis topics through e Subscribers
game KOLs that match the “ 1.6M
preferences of the core

target audience
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Produce live broadcasts
and YouTube videos on
game reviews and
analysis topics through
game KOLs that match the

preferences of the core
target audience.
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Subscribers
330K
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KOL PROMOTION

Doomsday: Last Surviviors

IX
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Subscribers

630K
Produce live broadcasts
and YouTube videos on =
game reviews and 2101 .
analysis topics through Subscribers
game KOLs that match the 1.2M
preferences of the core
target audience
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Produce live broadcasts
and YouTube videos on
game reviews and
analysis topics through
game KOLs that match the

preferences of the core
target audience

(L
Subscribers
170K

Qi
Subscribers
980K

A3 YouTube
Subscribers
210K
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KOL PROMOTION
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Producing an OST that
reflects the concept and
characteristics of the game

Game Title - <Aether Gazer>
OST Title - <Gaea.Zero>
Lyrics - Esti

Composition - Esti, GDLO

Esti (Jinbae Park)

Aether Gazer Intro: Esti

South Korean composer and music
producer, stage name ESTi.

He began to make a name for himself
with a series of hits such as Papinom,
Tailsweaver’s MOTIVITY, Fortune Message
and Apparition.

Other songs include d-ESTi-nation,

the exclusive RubyMix themesong used

in EZ2DJ 2nd TRAX, and Oblivion, SIN,

and Ladymade Star from the DJMAX series

KOL PROMOTION




KOL PROMOTION

Aether Gazer

Producing a music video = ipen, ;s TN L - ,. -y
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KOL PROMOTION

COVE R MV Aether Gazer

Producing a COVER music
video in collaboration
with Korea's famous
virtual YouTuber 'Rilpha’

to match the game and
OST concept




For subculture games,
expect viral and branding
effects through cosplay
photoshoots to attract the

interest of the core target
audience

Figure Fantasy

— :

KOL PROMOTION

Final Gear
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For subculture games,
expect viral and branding
effects through cosplay
photoshoots to attract the
interest of the core target

audience

Soul Idle : Two Sides of Girls
A
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KOL PROMOTION

Illustrator

Produce illustrations,
celebratory art, key
visuals (KV), etc., of game
characters through
illustrators with similar
design concepts to the
game




IP COLLABORATION



Game IP
Collaboration

Plan collaborations
through IP with brands
that match the genre and
concept of the game,
including game characters,
merchandise, events, etc.

Ark Order X Date A Live

Figure Fantasy X Sweet Home
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OFFLINE PROMOTION



OFFLINE PROMOTION

KeroroM X popable

Yongsan .
Popable Cafe e
(Keroro M Collaboration) ¢ nM =0I=)

Conduct offline ‘ £ pE

promotions to target both
the core audience of the
original IP and the core
audience of the game

Operate a collaboration
cafe at Popable in Yongsan,
Seoul, the hub of
subculture

nd .
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Plan and operate various
on-site visit events and
official community events




KeroroM X popable Keroro M

Yongsan
Popable Cafe

(Keroro M Collaboration)

Conduct offline
promotions to target both
the core audience of the
original IP and the core
audience of the game

Operate a collaboration
cafe at Popable in Yongsan,
Seoul, the hub of
subculture

Plan and operate various
on-site visit events and
official community events
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OFFLINE PROMOTION

Keroro M

= EIHEOIEN popable.

() ‘<4 = =ap I
KeroroM X popable ABE=

Yongsan
Popable Cafe

(Keroro M Collaboration)

Plan and produce limited
edition goods to target IP
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Plan and produce unique
collaboration products
with popular food brands
in Korea




Mir4 CBT
Offline
Briefing

After the Closed Beta Test
for <Mir4>, an invitational
offline briefing was held for
VIP users and influencers.

The event was hosted by
caster Jeon Yong-jeon and
included a Q&A session
with core developers, along
with a presentation on
future plans.

OFFLINE PROMOTION




Age of
Empires
Mobile
Offline
Briefing

For the launch of <Age of
Empires Mobile>, an
invitational offline briefing
was organized, targeting
influencers and SLG game
veterans. The event was
hosted by MC Heo Jun and
included various activities
as well as a Q&A session.

OFFLINE PROMOTION




Jujutsu Kaisen
Phantom
Parade
Hongdae
Offline

Event

For Jujutsu Kaisen
Phantom Parade, an offline
pop-up store was held in
Hongdae.

Participation was limited to
individuals selected
through the official website
or community platforms.
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OFFLINE PROMOTION




OFFLINE PROMOTION

Jujutsu Kaisen
Phantom
Parade
Bus Wrapping

During G-STAR 2024 in
Busan, a bus wrapping was
initiated for Jujutsu Kaisen

Phantom Parade
Participation was limited to
individuals recruited
through the official website
or community.




Jujutsu Kaisen
Phantom

Parade
Coffee Truck

During G-STAR 2024 at
Haeundae Beach, a coffee
truck was set up for Jujutsu
Kaisen Phantom Parade.
Participation was restricted
to individuals selected via
the official website or
community.

OFFLINE PROMOTION
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Soulldle
G-STAR 2024

At G-STAR 2024, Soul Idle:
Two Sides of Girls was
showcased with an
independent booth in the
Inven area. The booth
hosted user engagement

activities and promoted the
game through cosplay
events.

G-STAR2024 X INVEN
Exhibition

| ISO View

OFFLINE PROMOTION




ISSUING PROMOTION




ISSUING
PROMOTION

Content was created in
collaboration with KOLs to
align with the preferences
and interests of the game's
core target audience.
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Issuing
Promotion

Plan and produce unique
and creative promotions
to increase the game's
brand awareness and
attract user interest

HERO KING
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ISSUING PROMOTION

Figure Fantasy

Artery Gear: Fusion
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UA VIDEO




UAVIDEO

For All Time

UA Video

Advertisement

Produce UA advertising
videos that showcase the
game's concept and
features while
encouraging clicks from
the core target audience.
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Soul Idle : Two Sides of Girls UAVIDEO
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UA Video

Advertisement

Produce UA advertising
videos that showcase the
game's concept and
features while
encouraging clicks from
the core target audience.
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FAKE AD

Produce FAKE AD
commercials using game
content with the help of
unknown actors

UAVIDEO

Doomsday: Last Surviviors

HERO KING Puzzle Sky
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ETC



Expose mid-program
advertisements in shows
primarily watched by the
core target audience to

brand the game
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Press
Release

Write and distribute press
releases using materials
such as large-scale
updates and events,
seasonal issues, and game
achievements

Jujutsu Kaisen Phantom Parade Age of Empires Mobile Figure Fantasy
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Viral

Utilize topics such as
major updates and events,
seasonal issues, and game
achievements to conduct
viral marketing through
blog and community posts

Age of Empires Mobile Jujutsu Kaisen Phantom Parade Aether Gazer Artery Gear: Fusion
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THANK YOU

| HIDDEN MONSTER CO.

4th Floor, Building B, Unit 403, 404, Halla One&One Tower, 101 Gasan Digital 2-ro, Geumcheon-gu, Seoul, korea
TEL 02 2106 5660 E-MAIL biz@hmon.co.kr
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